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Global Marketing 3rd Edition:

Global Marketing Ilan Alon,Eugene Jaffe,Christiane Prange,Donata Vianelli,2020-08-19 Global Marketing 3rd edition
provides students with a truly international treatment of the key principles that every marketing manager should grasp
International markets present different challenges that require a marketer to think strategically and apply tools and
techniques creatively in order to respond decisively within a fiercely competitive environment Alon et al provide students
with everything they need to rise to the challenge Coverage of small and medium enterprises as well as multinational
corporations where much of the growth in international trade and global marketing has occurred A shift toward greater
consideration of services marketing as more companies move away from manufacturing A shift from developed markets to
emerging markets with more dynamic environments A focus on emerging markets to equip students with the skills necessary
to take advantage of the opportunities that these rapidly growing regions present Chapters on social media innovation and
technology teaching students how to incorporate these new tools into their marketing strategy New material on sustainability
ethics and corporate social responsibility key values for any modern business Short and long cases and examples throughout
the text show students how these principles and techniques are applied in the real world Covering key topics not found in
competing books Global Marketing will equip today s students with the knowledge and confidence they need to become
leading marketing managers A companion website features an instructor s manual with test questions as well as additional
exercises and examples for in class use (WCS)Global Marketing Management 3rd Edition with Study Tips Set
Masaaki Kotabe,2005-07-01 Global Marketing Management 3rd Edition with Custom Capella Video Set Masaaki
Kotabe,2006-11 Rather than the traditional bilateral international view of competition and marketing the authors emphasise
the multilateral global nature of marketing They explain how the various functional areas interface with marketing

International Marketing: Analysis And Strategy 3Rd Ed. Onkvisit,2005 Global Marketing Kate
Gillespie,]Jean-Pierre Jeannet,Hubert D. Hennessey,2007 Created specifically for undergraduate students this concise text
covers the essential concepts of global marketing with the aid of extensive real life examples and cases It offers balanced
coverage of developed and developing markets including insights into the often overlooked markets of Africa Latin America
and the Middle East While written in a student friendly style the text is comprehensive in its coverage of topics The authors
extensive research and consulting experience allows for current coverage of a wide array of topics An early introduction to
culture and marketing prepares students to integrate cultural analysis throughout the course A chapter dedicated to the
understanding of global and local competitors sets the stage for ongoing discussion of both buyers and competitors in an
increasingly competitive global market Global Marketing and Advertising Marieke de Mo0ij,2021-09-22 Packed with
cultural company and country examples this book offers a mix of theory and practical applications covering globalization
global branding strategies classification models of culture and the consequences of culture for all aspects of marketing



communications The author helps define cross cultural segments to better target consumers across cultures and features
content on how culture affects strategic issues such as the company s mission statement brand positioning strategy and
marketing communications strategy It also demonstrates the centrality of value paradoxes to cross cultural marketing
communications and uses the Hofstede model or other cultural models to help readers see why strategies based on cultural
relationships in one country cannot be extended to other countries without adjustments Updates to the new edition include
Up to date research on new topics including culture and the media culture and the Internet and a more profound comparison
of the different cultural models Includes discussion of how Covid 19 has impacted globalization More examples from major
regions and countries from around the world Broader background theory on how people use social media and extensive
coverage of consumer behavior A range of online instructor resources complement the book including downloadable
advertising images from the book chapter specific questions and key points and video examples of advertising from around
the world DICTIONARY OF INTERNATIONAL TRADE 8th Edition, Global Marketing Kate Gillespie,2015-07-03
This textbook introduces students to the important concepts of global marketing today and their managerial implications
Designed to be shorter than many other textbooks Global Marketing focuses on getting to the point faster Increasingly
marketing activities must be integrated at a global level Yet the enduring influence of culture requires marketers to adapt
local strategies in light of cultural differences Global Marketing takes a similar strategic approach recognizing the need to
address both the forces of globalization and those of localization Other key features include Coverage of often overlooked
topics such as the competitive rise of China s state owned enterprises the importance of diasporas as target markets and the
emerging threat to legitimate marketers from transnational criminal organizations A chapter dedicated to understanding
global and local competitors setting the stage for ongoing discussion of both buyers and competitors in an increasingly
competitive global marketplace Extensive real life examples and cases from developed and emerging markets including
insights into the often overlooked markets of Africa Latin America and the Middle East Written in a student friendly style
previous editions have received praise from both students and instructors This edition continues to build on this strong
foundation making this the book of choice for students of global marketing classes International Marketing Simon
Majaro,2012-11-26 Re issuing this successful book in its seventh edition the author starts with an overview of basic
marketing concepts and their applicability on an international basis It then covers each ingredient of the marketing mix and
explores them in relation to multinational markets Each ingredient is studied in the light of the fundamental question How
far can it be standardised internationally or in a research based cluster of countries Research planning and organisation
problems receive particular attention A whole chapter is devoted to Creativity and Innovation on a global scale Global
Marketing Strategy Bodo B. Schlegelmilch,2016-03-02 This book has been written for experienced managers and students
in postgraduate programs such as MBA or specialized Masters programs In a systematic yet concise manner it addresses all



major issues companies face when conducting business across national and cultural boundaries including assessing and
selecting the most promising overseas markets evaluating market entry alternatives examining the forces that drive
adaptation versus standardization of the marketing mix It looks at the various global marketing challenges from a strategic
perspective and also addresses topics not usually found in international marketing texts such as aligning marketing
strategies with global organizational structures managing the relationship between national subsidiaries regional
headquarters and global headquarters as well as corporate social responsibility challenges and pertinent future trends that
are likely to affect global business Global Marketing Management Gustavo Morales,2018-07-02 Global Marketing is
invaluable text for M Com and MBA students studying international or global marketing Today many companies have trouble
deciding whether using a truly global marketing strategy is right for them There is a slight trend back toward localization
due to new efficiencies of customization made possible by technology the Internet and new manufacturing processes e Mass
Customizatione has now taken the place of e Mass Production e In today s world the customer does not always respond to a e
one size fits alle approach Global marketing is also a field of study in general business management to provide valuable
products solutions and services to customers locally nationally internationally and worldwide Global Marketing Management
equips students with knowledge and skills to enable them to make key management decisions and understand how
organisations may be navigated through the increasingly dynamic and challenging global trading environment Global
marketing management is of great importance to a company that is looking to offer its product in an international market
This book will give a high level overview of the planning and organization marketing leaders must address when considering
a new country to sell its product in Global Marketing Management Kiefer Lee,Steve Carter,2012-03-29 Global Marketing
Management provides comprehensive coverage of the issues which define marketing in the world today equipping students
with some of the most current knowledge and practical skills to help them make key management decisions in the dynamic
and challenging global trade environment Transnational Marketing and Transnational Consumers Ibrahim
Sirkeci,2013-05-17 Transnational Marketing and Transnational Consumers are becoming increasingly common in today s
globalizing and fast moving world of business This book presents a fresh perspective focusing on the transnational character
of organizations and firms while underlining the importance of the transnationality of marketing strategies for success At the
same time it introduces the novel concepts of Transnational Consumers and Transnational Mobile Consumers which take into
account the increasing human mobility and its implications for marketing success This book gives flesh to the ever popular
shorthand glocal referring to strategies thinking globally but acting locally This is the reality of current business environment
where the norm is fast mobility of goods services finance and consumers Transnational Mobility of Consumers is of
increasing importance for understanding transnational marketing Prof Ibrahim Sirkeci s new book Transnational Marketing
and Transnational Consumers deals with this important issue in an excellent way The book is highly recommendable for both



academics and practitioners in International Marketing Svend Hollensen University of Southern Denmark Author of Global
Marketing Pearson International Marketing Stanley Paliwoda,Michael Thomas,2013-11-05 The third edition of an
established text this book provides comprehensive treatment of international marketing issues and includes expanded
coverage of Eastern Europe and the Pacific Rim New for this edition are the expanded use of mini cases within the text to
illustrate the latest developments in marketing together with expanded coverage of South East Asia and the Pacific Rim
Central and Eastern Europe Globalization Culture Financial aspects of marketing Included throughout are self assessment
and discussion questions key terms references and bibliography International Marketing Mix Management Tobias
Richter,2012 For years academicians and marketing directors have debated the marketing standardisation versus adaptation
of international marketing strategy Despite the great importance of the topic the debate remains unresolved At the same
time the continuing globalisation of markets and the growing importance of the emerging BRIC markets make an optimal
management of international marketing efforts a necessity Therefore this study offers on the basis of a solid theoretical
framework and sound methodological operationalization empirical findings on how to successfully manage both the
international marketing mix and the related marketing process in world markets In particular the marketing strategy
pursued by multinational corporations are analysed and compared as well as empirical findings relating to financial and non
financial performance measures are provided International Marketing Management Ralph Berndt,Claudia Fantapié
Altobelli,Matthias Sander,2023-05-23 For every company that is active internationally a systematically operated cross
national marketing management is indispensable in order to secure its own existence in the long term The rapid changes on
many markets and in many countries also mean that professional information gathering and processing of market relevant
data must take place within the framework of international market research Based on this data market oriented decisions
have to be made within international marketing management in order to achieve operational goals This book deals not only
with the classic topics of international marketing such as international market research and the international use of
individual marketing instruments but also with the various management sub functions of planning controlling organization
and human resources management in internationally active companies each with a specific reference to marketing in the
sense of market oriented corporate management The theoretically presented correlations are enriched by current data on the
relevant framework conditions on international markets empirical findings on the individual fields of action of international
marketing management as well as numerous current examples from entrepreneurial practice With this comprehensive
presentation of international marketing management the authors address lecturers and students as well as practitioners who
deal with marketing issues in an international context International Marketing Sak Onkvisit,John J. Shaw,2004 Marketing
is a universal activity that is widely applicable regardless of the political social or economic systems of a particular country
However this doesn t mean that consumers in different parts of the world should be satisified in the same way The 4th



edition of International Marketing has been written to enable managers and scholars to meet the international challenges
they face everyday It provides the solid foundation required to understand the complexities of marketing on a global scale
The book has been fully updated with topical case studies examples of contemporary marketing campaigns the most relevant
discussion topics as well as the most up to date theories references and research findings It is this combination of theory and
practice that makes this textbook truly unique presenting a fully rounded view of the topic rather than an anecodotal or
descriptive one alone The book includes chapters on Trade distortions and marketing barriers Political and legal
environments Culture Consumer behaviour Marketing research Promotion and pricing strategies Currencies and foreign
exchange Accessibly written and designed this book is the most international book on marketing available that can be used
by undergraduates and postgraduates the world over A companion website provides additional material for lecturers and
students alike International Marketing P. K. Vasudeva,2006 With the onset of globalisation International Marketing
has become an important subject among students pursuing MBA in International Marketing and International Trade as also
among professionals who study and undertake research projects in the areas such as Foreign Direct Investment Free Trade
Area World Trade Organisation UNCTAD and the like The third edition focuses on global economy and its transmission to
India The global economic condition is perhaps at its best since the World War II mainly because of the upward trend in
international relations and aggressive bilateral multi lateral as well as regional treaties concerning trade and economy
among various countries throughout the globe An updated table of contents reflects the latest research findings and
practices up to the year 2005 The latest edition offers new chapters on Competitive Analysis Competitive Strategies
Technical Environment Globalisation International Retail Management and the World Trade Organisation WTO covering right
up to Hong Kong Ministerial 2005 Additionally some assorted current topics such as Performance of Foreign Trade Policy
2004 09 Export Taxes Composition of Trade Direction of Trade Foreign Direct Investment External Commercial Borrowings
Non residential Deposits and Exchange Rate Movements have been given due place in the book Each chapter concludes with
a summary a list of questions and case studies for ready reference The bibliography is exhaustive including Internet
references for further studies A must read book for MBA International Marketing and International Trade students and
researchers Analysis of selected aspects of the multi-channel management and the international distribution system Mary
Joy Fernandez,2007-09-24 Inhaltsangabe Introduction In the current time there is no area in life that is not subject to change
Even within the distribution changes have taken place in the course of the years One significant factor of change in the
distribution is the introduction of multiple distribution channels the multi channel management The term multi channel is not
new but for all that it has gained of importance for companies This statement is valid for companies in the national as well as
in the international fields It has more or less substituted the meaning of a single channel distribution which was more
practiced in the past Multi channel management has become a significant issue when coming to the distribution of goods and



the market development Thereby factors such as the attitude of the competition the internal development of the company
and especially the consumer behavior have determined the enhancement of its importance Moreover the development of
information and communication technology has led to the introduction of new distribution channels as e g the internet next
to the traditional channels which are the mail order business or the stationary distribution channels among others The
demand for companies offering different purchasing ways respectively channels has been increasing The reason for this
development is the fact that consumers have recognized the variety of ways they are able to choose in order to acquire a
product This involves that consumers set high value on the distribution channels offered by the companies The increased
consumer demand cannot be only noticed in Germany but also in the international context As a consequence companies have
been forced to modify their distribution strategies in order to be able to fulfill the consumer needs and thus assuring the
customer retention further on But the multi channel distribution is not only a necessity On the other hand it is linked with
additional possibilities for companies For instance they can achieve cost advantages such as the increase of the total revenue
The management of parallel running channels is not as easy as one might think and in addition a multi channel management
bears some risks These two aspects lead to the necessity that the companies have to be engaged in the involvement of
distribution channels in the arrangement of the channel mix as well as in the coordination of the multi channel system It
always has to be stressed that the Who's who in International Business Education and Research William F.
Shepherd,Iyanatul Islam,Sankaran Raghunathan,1999-01-01 This work is recommended for corporate libraries whose
companies are involved in international business and for academic libraries affiliated with colleges of business Kay M
Stebbins Choice This project is distinctive in that it really is a Who s Who rather than a directory of all scholars engaged in
international business education and research



Decoding Global Marketing 3rd Edition: Revealing the Captivating Potential of Verbal Expression

In an era characterized by interconnectedness and an insatiable thirst for knowledge, the captivating potential of verbal
expression has emerged as a formidable force. Its capability to evoke sentiments, stimulate introspection, and incite profound
transformations is genuinely awe-inspiring. Within the pages of "Global Marketing 3rd Edition," a mesmerizing literary
creation penned by a celebrated wordsmith, readers set about an enlightening odyssey, unraveling the intricate significance
of language and its enduring effect on our lives. In this appraisal, we shall explore the book is central themes, evaluate its
distinctive writing style, and gauge its pervasive influence on the hearts and minds of its readership.
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Global Marketing 3rd Edition Introduction

Global Marketing 3rd Edition Offers over 60,000 free eBooks, including many classics that are in the public domain. Open
Library: Provides access to over 1 million free eBooks, including classic literature and contemporary works. Global Marketing
3rd Edition Offers a vast collection of books, some of which are available for free as PDF downloads, particularly older books
in the public domain. Global Marketing 3rd Edition : This website hosts a vast collection of scientific articles, books, and
textbooks. While it operates in a legal gray area due to copyright issues, its a popular resource for finding various
publications. Internet Archive for Global Marketing 3rd Edition : Has an extensive collection of digital content, including
books, articles, videos, and more. It has a massive library of free downloadable books. Free-eBooks Global Marketing 3rd
Edition Offers a diverse range of free eBooks across various genres. Global Marketing 3rd Edition Focuses mainly on
educational books, textbooks, and business books. It offers free PDF downloads for educational purposes. Global Marketing
3rd Edition Provides a large selection of free eBooks in different genres, which are available for download in various formats,
including PDF. Finding specific Global Marketing 3rd Edition, especially related to Global Marketing 3rd Edition, might be
challenging as theyre often artistic creations rather than practical blueprints. However, you can explore the following steps
to search for or create your own Online Searches: Look for websites, forums, or blogs dedicated to Global Marketing 3rd
Edition, Sometimes enthusiasts share their designs or concepts in PDF format. Books and Magazines Some Global Marketing
3rd Edition books or magazines might include. Look for these in online stores or libraries. Remember that while Global
Marketing 3rd Edition, sharing copyrighted material without permission is not legal. Always ensure youre either creating
your own or obtaining them from legitimate sources that allow sharing and downloading. Library Check if your local library
offers eBook lending services. Many libraries have digital catalogs where you can borrow Global Marketing 3rd Edition
eBooks for free, including popular titles.Online Retailers: Websites like Amazon, Google Books, or Apple Books often sell
eBooks. Sometimes, authors or publishers offer promotions or free periods for certain books.Authors Website Occasionally,
authors provide excerpts or short stories for free on their websites. While this might not be the Global Marketing 3rd Edition
full book , it can give you a taste of the authors writing style.Subscription Services Platforms like Kindle Unlimited or Scribd
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offer subscription-based access to a wide range of Global Marketing 3rd Edition eBooks, including some popular titles.

FAQs About Global Marketing 3rd Edition Books

1.

Where can [ buy Global Marketing 3rd Edition books? Bookstores: Physical bookstores like Barnes & Noble,
Waterstones, and independent local stores. Online Retailers: Amazon, Book Depository, and various online bookstores
offer a wide range of books in physical and digital formats.

. What are the different book formats available? Hardcover: Sturdy and durable, usually more expensive. Paperback:

Cheaper, lighter, and more portable than hardcovers. E-books: Digital books available for e-readers like Kindle or
software like Apple Books, Kindle, and Google Play Books.

. How do I choose a Global Marketing 3rd Edition book to read? Genres: Consider the genre you enjoy (fiction, non-

fiction, mystery, sci-fi, etc.). Recommendations: Ask friends, join book clubs, or explore online reviews and
recommendations. Author: If you like a particular author, you might enjoy more of their work.

How do I take care of Global Marketing 3rd Edition books? Storage: Keep them away from direct sunlight and in a dry
environment. Handling: Avoid folding pages, use bookmarks, and handle them with clean hands. Cleaning: Gently dust
the covers and pages occasionally.

. Can I borrow books without buying them? Public Libraries: Local libraries offer a wide range of books for borrowing.

Book Swaps: Community book exchanges or online platforms where people exchange books.

How can I track my reading progress or manage my book collection? Book Tracking Apps: Goodreads, LibraryThing,
and Book Catalogue are popular apps for tracking your reading progress and managing book collections. Spreadsheets:
You can create your own spreadsheet to track books read, ratings, and other details.

. What are Global Marketing 3rd Edition audiobooks, and where can I find them? Audiobooks: Audio recordings of books,

perfect for listening while commuting or multitasking. Platforms: Audible, LibriVox, and Google Play Books offer a wide
selection of audiobooks.

. How do I support authors or the book industry? Buy Books: Purchase books from authors or independent bookstores.

Reviews: Leave reviews on platforms like Goodreads or Amazon. Promotion: Share your favorite books on social media
or recommend them to friends.

. Are there book clubs or reading communities I can join? Local Clubs: Check for local book clubs in libraries or

community centers. Online Communities: Platforms like Goodreads have virtual book clubs and discussion groups.
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10. Can I read Global Marketing 3rd Edition books for free? Public Domain Books: Many classic books are available for free
as theyre in the public domain. Free E-books: Some websites offer free e-books legally, like Project Gutenberg or Open
Library.
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Global Marketing 3rd Edition :

The American Way of Poverty - Books Sasha Abramsky brings the effects of economic inequality out of the shadows and,
ultimately, suggests ways for moving toward a fairer and more equitable social ... The American Way of Poverty: How the
Other Half Still Lives It is made up of both the long-term chronically poor and new working poor—the tens of millions of
victims of a broken economy and an ever more dysfunctional ... The American Way of Poverty: How the Other Half Still Lives
It is made up of both the long-term chronically poor and new working poor—the tens of millions of victims of a broken
economy and an ever more dysfunctional ... The American Way of Poverty The American Way of Poverty: How the Other Half
Still Lives shines a light on this travesty. Sasha Abramsky brings the effects of economic inequality out of the ... A Discussion
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of Sasha Abramsky's 'The American Way ... In his new book, The American Way of Poverty: How the Other Half Still Lives,
Sasha Abramsky brings the effects of economic inequality out of the shadows and, ... The American Way of Poverty by Sasha
Abramsky Exploring everything from housing policy to wage protections and affordable higher education, Abramsky lays out
a panoramic blueprint for a reinvigorated ... Sasha Abramsky's 'American Way of Poverty' Sep 20, 2013 — Virtually
everything worthwhile written about American poverty is essentially about moral failure. It is the failure of the society ... The
American Way of Poverty: How the Other Half Still Lives It is made up of both the long-term chronically poor and new
working poor -- the tens of millions of victims of a broken economy and an ever more dysfunctional ... Table of Contents: The
American way of poverty - Falvey Library The American way of poverty : how the other half still lives / ... "Fifty years after
Michael Harrington published his groundbreaking book The Other America, in ... The American Way of Poverty: How the
Other Half Still ... Aug 26, 2014 — The American Way of Poverty: How the Other Half Still Lives (Paperback). By Sasha
Abramsky. $17.99. Ships to Our Store in 1-5 Days. Add to Wish ... Eldo RF User's Manual This document contains information
that is proprietary to Mentor Graphics Corporation. The original recipient of this document may duplicate this document ...
Eldo Platform | Siemens Software Offering a complete solution for verifying analog, RF, and mixed-signal circuits for the
automotive, industrial, medical, and other mission-critical markets. Eldo User's Manual ... Free Telephone: 800.592.2210.
Website: www.mentor.com. SupportNet: www.mentor ... RF simulations where a piece of microstrip or stripline discontinuity
has to ... Eldo Device Equations Manual ... Free Telephone: 800.592.2210. Website: www.mentor.com. SupportNet:
supportnet ... RF Parameters . ..................... 845. Table 24-14 ... Eldo Platform Industry-proven platform for
analog-centric circuits, offering a differentiated solution for reliability verification and comprehensive circuit analysis and ...
Eldo User Guide | PDF | Bipolar Junction Transistor Eldo User Guide - Free ebook download as PDF File (.pdf), Text File (.txt)
or read book online for free. Not an original document. Will be helpful to people ... Eldo Users Manual Dec 31, 2013 — Eldo
Users Manual. Eldo Users Manual. Eldo Users Manual. SHOW MORE. SHOW LESS. ePAPER READ - DOWNLOAD ePAPER.
TAGS; eldo - manual - parameters ... Eldo Simulation Student WorkBook Apr 5, 2014 — Does anybody have online or pdf file
"Eldo Simulation Student Workbook"? (Full version) I am very appreciated if someone can help me. RF CIRCUIT DESIGN
(multi-tone) sources as well as a complete RF toolbox, including Smith Chart diagrams, gain and stability circles, and
minimum noise figure. Eldo RF is part. ELDO SST and chopper amplifiers simulation does anyone know the SST analysis with
the ELDO software? i need it to simulate a chopper amplifier, but i've never used this kind of simulation. Then i'll. The Four
Pillars of Investing: Lessons... by Bernstein, William The Four Pillars of Investing: Lessons... by Bernstein, William The Four
Pillars of Investing:... by William J. Bernstein Bernstein outlines the four pillars necessary to set up an effective investment
strategy; investment theory, history, psychology and the business of investing. The Four Pillars of Investing: Lessons for
Building a ... The classic guide to constructing a solid portfolio—without a financial advisor! “With relatively little effort, you
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can design and assemble an investment ... The Four Pillars of Investing: Lessons for Building a ... The book presents the Four
Pillars of Investing, then shows how to use the pillars to assemble a portfolio. Pillar 1: Investment Theory ¢ High returns
require ... The Four Pillars of Investing : Lessons for Building a ... The Four Pillars of Investing : Lessons for Building a
Winning Portfolio by William J. Bernstein (2002, Hardcover). The Four Pillars of Investing: Lessons for Building a Winning ...
The classic guide to constructing a solid portfolio--without a financial advisor ""With relatively little effort, you can design
and assemble an investment ... Four Pillars of Investing: Lessons for Building a Winning Po by ... Author: William Bernstein
ISBN 10: 0071747052. Title: Four Pillars of Investing: Lessons for Building a Winning Po Item Condition: New. The Four
Pillars of Investing: Lessons for Building ... Practical investing advice based on fascinating history lessons from the market -
Exercises to determine risk tolerance as an investor - An easy-to-understand ... The Four Pillars of Investing, Second Edition
The Four Pillars of Investing, Second Edition: Lessons for Building a Winning Po. NWT. William Bernstein. $28 $43.
Discounted Shipping. Size. Hardcover.



