How to Write a

Marketing Report

There ars oertain deabails: thhat shhourbd b paressant i yeoaar
revcarketirng reoaort. Follow theer S Eeabonnr T weTilhe: oem
e iibve rmeorkoelineycy mes-rert.

Identify Custormers and Isswues
oty ynoaur Torncpeet Clrshoarreers: Arst before ynou ichermtihy g
rreseecls carecl poraclkdkErTese

— W rite Executives SwurmmrmmrcEry
r————2
Frronaricies Oeer O T eOepees o e i e L iErenes s ey o T
resauits Off yoaar rmecarkaerianery e

1 Forsee Tremnd:s
Exproaanedd soaree foctors that rrwgiat Cormes ared affect
—— o ar rrecerkeet wwieeteer eadd o cpeeoecd

Dretermmime MMarketimng Returm oom investrmmeent
Shhoter I yoeer repeodrt Hheaat Thee oy B Dhuasinees s s Sreereciirerg
T T eCe ey B s ersirngg o ChEncrecesinegg

raoks Changes omn Your Business
Fosr rmeorkoet reseoncih's o s o freo ot sesimot weorkcs: o
W e T e e e e ket S trowhesry

Desigrned by
TEMPLATE.NMET




How To Write A Marketing Report



https://staging.conocer.cide.edu/results/Resources/Documents/How%20To%20Write%20A%20Marketing%20Report.pdf

How To Write A Marketing Report:

How to Write it Sandra E. Lamb,2006 Provides examples and advice on writing announcements condolences invitations
cover letters resumes recommendations memos proposals reports collection letters direct mail press releases and e mail

Qualitative Marketing Research ,2001-03-22 As the importance of marketing to business grows and as new concepts
and applications of marketing emerge and evolve so too does the need for up to date market intelligence This book
recognizes that the contribution which qualitative research can make to market understanding and insight is immense and
that statistical information flows are never enough but need to be compounded by market intelligence gained through
qualitative methods Qualitative Marketing Research clearly explains the use and importance of qualitative methods clarifying
the theories behind the methodology and providing concrete examples and exercises which illustrate its application to
Management Studies and Marketing This book is intended for all students of marketing who are required to complete their
studies with a dissertation or research project How to Write Lucas Nguyen,AI,2025-02-12 How to Write offers readers a
comprehensive guide to mastering effective communication through improved writing skills It addresses common writing
challenges such as structuring ideas logically and crafting compelling content The book emphasizes that effective writing
extends beyond grammar to encompass logical argumentation nuanced meaning and audience engagement highlighting its
importance in career advancement and business communication The book uniquely blends principles from rhetoric linguistics
and cognitive psychology incorporating diverse examples from business reports to marketing materials Unlike guides that
solely focus on stylistic rules How to Write emphasizes the creative and strategic aspects of writing encouraging readers to
develop their unique voices The book begins with foundational principles like grammar and style before progressing to idea
structuring thesis development and persuasive strategies Throughout the book real world applications are emphasized
providing examples and exercises applicable to various writing tasks By understanding audience psychology readers can
tailor their message effectively making How to Write a valuable resource for students professionals and anyone seeking to
enhance their writing skills for personal and professional success Consumer Behaviour in Sport and Events Daniel
Funk,Kostas Alexandris,Heath McDonald,2008-10-23 Consumer Behaviour in Sport and Events emphasises the role of
consumer behaviour in sport marketing Given the social economic and environmental benefits of sport events the challenge
for marketers is to understand the complexity of sport and event participation Through a heightened understanding of
consumer behaviour marketers are able to develop communication strategies to enhance the experience while identifying key
elements of the consumer s decision making process This book provides students and industry professionals with the
knowledge and skills necessary to meet the current marketing challenges facing professionals working in the sport and event
industries This comprehensive text covers a wide range of determinants that influence both active recreation and passive
spectator participation and offers the reader A detailed understanding of the personal psychological and environmental



factors that influence sport and event related consumer behaviour A basis for the development of marketing actions useful in
sport and related business community and government sectors A comprehensive understanding of how individuals associate
themselves with sport and event products and services A quick and simple segmentation tool to guide discussion of
marketing actions and strategies for four stages of involvement with sport and events A comprehensive events checklist to
help understand marketing actions related to the development promotion and delivery of a sport event Sport and event
consumer behaviour is a rapidly growing area of interest and this book is considered a valuable resource for those involved in
the sport and events industries from students to marketers to academics Marketing Bulletin ,1959 Fundamentals
of Marketing Research Scott M. Smith,Gerald S. Albaum,2005 Fundamentals of Marketing Research covers all facets of
marketing research including method technique and analysis at all levels The methodological scope regarding research
design data collection techniques and measurement is broad with three chapters devoted to the critical area of measurement
and scaling The presentation is from primarily a pragmatic and user oriented perspective which aides the student to evaluate
the research presented to them This text explores cutting edge technologies and new horizons while ensuring students have
a thorough grasp of research fundamentals Guerrilla Marketing Research Robert J. Kaden,2006-06-03 Not only is
marketing research well within the budget of any company it s also a resource you can ill afford to ignore Guerrilla
Marketing Research shows how your business whatever it s size can benefit from conducting focus groups and surveys and
reveals how to do it for far less money than you think Illustrated with examples taken from companies of all shapes and sizes
this practical and compelling book takes you on a fascinating journey through one of the most misunderstood and under
utilized marketing techniques Going through all the various methods of research available Guerrilla Marketing Research also
puts you on the right track to analysing and acting on the results Indeed the author s tried and tested techniques will benefit
the most sceptical business owner manager or entrepreneur How To Write a Marketing Plan for Health Care
Organizations William Winston,2012-11-12 A practical guide for developing and writing a strategic marketing plan for health
and human service organizations this comprehensive volume takes professionals through the major steps of the marketing
planning process In addition to a useful overview of the basic marketing components detailed descriptions of the application
of market planning principles to health care organizations are consistently emphasized The American Live Stock
Market Arthur C. Davenport,1922 How to Write a Financial Report Tage C. Tracy,2024-10-10 Complete guide to
understanding and writing financial reports with clear communication Accompanying the hugely successful How to Read a
Financial Report How to Write a Financial Report is your non specialist and jargon simplified guide to the art of writing a
financial report and effectively communicating critical financial information and operating results to your target audience
This book also covers utilizing different KPIs and types of reports and statements to convey a cohesive quantitative story to
everyone reading your report even if they aren t experts in accounting and finance This book pays special attention to the big



three financial statements the differences between internal and external financial information reports and confidentiality
factors disclosure levels and risk elements when deciding which information to include This book also discusses important
elements in financial reports including Providing an expanded understanding of the big three financial statements and how
these act as the base food which feeds the financial reporting beast Producing financial reports that keep the audience
engaged focused and educated Learning how to speak the base language of accounting and finance Diving deeper into
financial stability and operating results by using ratios trends and variance analyzes to improve financial reporting Offering
examples of real financial reports for hands on reference and use in the real world With everything readers need to write
analyze and communicate financial accounting reports How to Write a Financial Report earns a well deserved spot on the
bookshelves of investors lenders business leaders analysts and managers seeking to improve their writing and
comprehension skills along with investors seeking to better understand where financial information comes from and how it is
presented How to Write Proposals, Sales Letters & Reports Neil Sawers,2004 Marketing Research Carl McDaniel,
Jr.,Roger Gates,2018-01-31 In Marketing Research 11th Edition authors Carl McDaniel Roger Gates share their industry
experience to teach students how to make critical business decisions through the study of market research Designed for
marketing research courses the authors practical applications based approach features Real Data Real People and Real
Research to prepare students to conduct and use market research for future careers in business Marketing Research 11th
Edition features new trends features and cases throughought with updated chapters featuring new examples of companies
and research firms from Ilycaffe the famous Italian coffee brand Twitter ESPN Ford and General Motors Co author Roger
Gates President of DSS Research infuses the text with a practitioner perspective helping students learn how to use marketing
research through a practical presentation of theory and practice Marketing Your Library's Electronic Resources
Marie R. Kennedy,Cheryl LaGuardia,2017-10-05 When front line librarians improve awareness of under utilized resources
thereby increasing demand for more of the same it can also encourage increased funding for the library This book s flexible
step by step layout makes it an ideal resource for a wide range of learning styles institutional environments and levels of
marketing experience Designing and Managing a Research Project Michael Jay Polonsky,David S. Waller,2018-10-03
Designing and Managing a Research Project A Business Student s Guide is a practical step by step guide that shows business
students how to successfully conduct a research project from choosing the topic to presenting the results The authors have
applied their many years of experience in supervising student projects to provide examples of actual research problems and
to offer practical solutions The inclusion of topics such as supervision group work and ethics and both qualitative and
quantitative data analysis along with examples from real student research provide a unique perspective The new Fourth
Edition includes broader types of student project examples such as an Economics thesis additional international business
cases increased coverage of Questionnaire Design and Institutional Review Boards and an integrated case throughout the



book on High Performance Shoes with supporting materials and data How to Start a Home-based House Painting
Business Deborah Bouziden,2011-12-06 Everything you need to know to run a profitable and satisfying house painting
business from your home How to Write and Sell Simple Information for Fun and Profit Robert W. Bly,2010-08-31
Packed with income generating ideas about creating a variety of saleable written works this guide includes information for
researching and writing effective instructional materials and calling upon a variety of publishing channels including
magazines traditional book publishers self publishing and the Internet The mechanics behind becoming a successful writer
and information packager are presented in this resource that explores how to write and sell simple information in multiple
formats allowing writers to turn specialized knowledge into money making books and products How to Write
Successful Business and Management Essays Patrick Tissington,Markus Hasel,2017-01-13 A systematic guide to
successfully producing written work for business and management degrees The authors address the all too common pitfalls
of essay assignments as well as providing readers with a step by step programme to approach essay questions both in
coursework and exam contexts New to the Second Edition Relevance of writing skills to employability highlighted throughout
Additional content on researching a topic New content on adapting writing for different audiences New content on academic
writing tips Addition of useful websites Additional coverage of plagiarism More on critical evaluation More on changing
requirements through different levels of study Suitable for all business and management students looking to improve their
essay writing skills The Student Success series are essential guides for students of all levels From how to think critically and
write great essays to planning your dream career the Student Success series helps you study smarter and get the best from
your time at university Visit the SAGE Study Skills hub for tips and resources for study success The Content Marketing
Handbook Robert W. Bly,2020-02-18 The Content Marketing Handbook helps entrepreneurs marketers and small business
owners understand the true role of content within integrated multichannel marketing campaigns avoid wasting time and
money by giving away content with no ROI and instead skillfully create content that builds trust stimulate interest and
ultimately get more orders for what they are selling Readers will learn how to Create A level content that gets noticed gets
read and eliminates content pollution Overcome the biggest weakness of content marketing Double marketing response rates
by adding lead magnets bonus reports and other free content offers Use content to build brands enhance reputations and
stand out from the competition Plan execute and measure content marketing in a multichannel environment Know when to
stop giving away content and start asking for the orders Mineral Property Evaluation Richard L. Bullock,Scott
Mernitz,2017-12-01 Everything sums up what must be considered for a properly documented property evaluation Less than
30% of the projects that are developed in the minerals industry yield the return on investment that was projected from the
project feasibility studies The tools described in this handbook will greatly improve the probability of meeting your
projections and minimizing project execution capital cost blowout that has become so prevalent in this industry in recent



years Mineral Property Evaluation provides guidelines to follow in performing mineral property feasibility and evaluation
studies and due diligence and in preparing proper documents for bankable presentations It highlights the need for a
consistent systematic methodology in performing evaluation and feasibility work The objective of a feasibility and evaluation
study should be to assess the value of the undeveloped or developed mineral property and to convey these findings to the
company that is considering applying technical and physical changes to bring the property into production of a mineral
product The analysis needs to determine the net present worth returned to the company for investing in these changes and to
reach that decision point as early as possible and with the least amount of money spent on the evaluation study All resources
are not reserves nor are all minerals an ore The successful conclusion of any property evaluation depends on the
development work and conclusions of the project team The handbook has a diverse audience Professionals in the minerals
industry that perform mineral property evaluations Companies that have mineral properties and perform mineral property
feasibility studies and evaluations or are buying properties based on property evaluation Financial institutions both domestic
and overseas that finance or raise capital for the minerals industry Consulting firms and architectural and engineering
contractors that utilize mineral property feasibility studies and need standards to follow And probably the most important the
mining and geological engineering students and geology and economic geology students that need to learn the standards that
they should follow throughout their careers How to Read a Financial Report John A. Tracy,2004-04-26 Hidden
somewhere among all the numbers in a financial report is vitally important information about where a company has been and
where it is going This is especially relevant in light of the current corporate scandals The sixth edition of this bestselling book
is designed to help anyone who works with financial reports but has neither the time nor the need for an in depth knowledge
of accounting cut through the maze of accounting information to find out what those numbers really mean



Reviewing How To Write A Marketing Report: Unlocking the Spellbinding Force of Linguistics

In a fast-paced world fueled by information and interconnectivity, the spellbinding force of linguistics has acquired newfound
prominence. Its capacity to evoke emotions, stimulate contemplation, and stimulate metamorphosis is truly astonishing.
Within the pages of "How To Write A Marketing Report," an enthralling opus penned by a highly acclaimed wordsmith,
readers embark on an immersive expedition to unravel the intricate significance of language and its indelible imprint on our
lives. Throughout this assessment, we shall delve in to the book is central motifs, appraise its distinctive narrative style, and
gauge its overarching influence on the minds of its readers.
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How To Write A Marketing Report Introduction

In todays digital age, the availability of How To Write A Marketing Report books and manuals for download has
revolutionized the way we access information. Gone are the days of physically flipping through pages and carrying heavy
textbooks or manuals. With just a few clicks, we can now access a wealth of knowledge from the comfort of our own homes or
on the go. This article will explore the advantages of How To Write A Marketing Report books and manuals for download,
along with some popular platforms that offer these resources. One of the significant advantages of How To Write A
Marketing Report books and manuals for download is the cost-saving aspect. Traditional books and manuals can be costly,
especially if you need to purchase several of them for educational or professional purposes. By accessing How To Write A
Marketing Report versions, you eliminate the need to spend money on physical copies. This not only saves you money but
also reduces the environmental impact associated with book production and transportation. Furthermore, How To Write A
Marketing Report books and manuals for download are incredibly convenient. With just a computer or smartphone and an
internet connection, you can access a vast library of resources on any subject imaginable. Whether youre a student looking
for textbooks, a professional seeking industry-specific manuals, or someone interested in self-improvement, these digital
resources provide an efficient and accessible means of acquiring knowledge. Moreover, PDF books and manuals offer a range
of benefits compared to other digital formats. PDF files are designed to retain their formatting regardless of the device used
to open them. This ensures that the content appears exactly as intended by the author, with no loss of formatting or missing
graphics. Additionally, PDF files can be easily annotated, bookmarked, and searched for specific terms, making them highly
practical for studying or referencing. When it comes to accessing How To Write A Marketing Report books and manuals,
several platforms offer an extensive collection of resources. One such platform is Project Gutenberg, a nonprofit organization
that provides over 60,000 free eBooks. These books are primarily in the public domain, meaning they can be freely
distributed and downloaded. Project Gutenberg offers a wide range of classic literature, making it an excellent resource for
literature enthusiasts. Another popular platform for How To Write A Marketing Report books and manuals is Open Library.
Open Library is an initiative of the Internet Archive, a non-profit organization dedicated to digitizing cultural artifacts and
making them accessible to the public. Open Library hosts millions of books, including both public domain works and



How To Write A Marketing Report

contemporary titles. It also allows users to borrow digital copies of certain books for a limited period, similar to a library
lending system. Additionally, many universities and educational institutions have their own digital libraries that provide free
access to PDF books and manuals. These libraries often offer academic texts, research papers, and technical manuals,
making them invaluable resources for students and researchers. Some notable examples include MIT OpenCourseWare,
which offers free access to course materials from the Massachusetts Institute of Technology, and the Digital Public Library of
America, which provides a vast collection of digitized books and historical documents. In conclusion, How To Write A
Marketing Report books and manuals for download have transformed the way we access information. They provide a cost-
effective and convenient means of acquiring knowledge, offering the ability to access a vast library of resources at our
fingertips. With platforms like Project Gutenberg, Open Library, and various digital libraries offered by educational
institutions, we have access to an ever-expanding collection of books and manuals. Whether for educational, professional, or
personal purposes, these digital resources serve as valuable tools for continuous learning and self-improvement. So why not
take advantage of the vast world of How To Write A Marketing Report books and manuals for download and embark on your
journey of knowledge?

FAQs About How To Write A Marketing Report Books

1. Where can I buy How To Write A Marketing Report books? Bookstores: Physical bookstores like Barnes & Noble,
Waterstones, and independent local stores. Online Retailers: Amazon, Book Depository, and various online bookstores
offer a wide range of books in physical and digital formats.

2. What are the different book formats available? Hardcover: Sturdy and durable, usually more expensive. Paperback:
Cheaper, lighter, and more portable than hardcovers. E-books: Digital books available for e-readers like Kindle or
software like Apple Books, Kindle, and Google Play Books.

3. How do I choose a How To Write A Marketing Report book to read? Genres: Consider the genre you enjoy (fiction, non-
fiction, mystery, sci-fi, etc.). Recommendations: Ask friends, join book clubs, or explore online reviews and
recommendations. Author: If you like a particular author, you might enjoy more of their work.

4. How do I take care of How To Write A Marketing Report books? Storage: Keep them away from direct sunlight and in a
dry environment. Handling: Avoid folding pages, use bookmarks, and handle them with clean hands. Cleaning: Gently
dust the covers and pages occasionally.

5. Can I borrow books without buying them? Public Libraries: Local libraries offer a wide range of books for borrowing.
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Book Swaps: Community book exchanges or online platforms where people exchange books.

6. How can I track my reading progress or manage my book collection? Book Tracking Apps: Goodreads, LibraryThing,
and Book Catalogue are popular apps for tracking your reading progress and managing book collections. Spreadsheets:
You can create your own spreadsheet to track books read, ratings, and other details.

7. What are How To Write A Marketing Report audiobooks, and where can I find them? Audiobooks: Audio recordings of
books, perfect for listening while commuting or multitasking. Platforms: Audible, LibriVox, and Google Play Books offer
a wide selection of audiobooks.

8. How do I support authors or the book industry? Buy Books: Purchase books from authors or independent bookstores.
Reviews: Leave reviews on platforms like Goodreads or Amazon. Promotion: Share your favorite books on social media
or recommend them to friends.

9. Are there book clubs or reading communities I can join? Local Clubs: Check for local book clubs in libraries or
community centers. Online Communities: Platforms like Goodreads have virtual book clubs and discussion groups.

10. Can I read How To Write A Marketing Report books for free? Public Domain Books: Many classic books are available
for free as theyre in the public domain. Free E-books: Some websites offer free e-books legally, like Project Gutenberg
or Open Library.
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Calculus For Biology and Medicine (3rd Edition) ... Calculus for Biology and Medicine, Third Edition, addresses the needs of
readers in the biological sciences by showing them how to use calculus to analyze ... Calculus For Biology and Medicine
(Calculus for ... Buy Calculus For Biology and Medicine (Calculus for Life Sciences Series) 3th (third) edition on Amazon.com
[0 FREE SHIPPING on qualified orders. Calculus For Biology and Medicine (3rd Edition ... Calculus For Biology and Medicine
(3rd Edition) (Calculus for Life Sciences Series) by Neuhauser, Claudia - ISBN 10: 0321644689 - ISBN 13: 9780321644688 ...
Calculus for Biology and Medicine - 3rd Edition - Solutions ... Find step-by-step solutions and answers to Calculus for Biology
and Medicine - 9780321644688, as well as thousands of textbooks so you can move forward with ... Calculus For Biology and
Medicine (3rd Edition) ( ... Calculus for Biology and Medicine, Third Edition, addresses the needs of readers in the biological
sciences by showing them how to use calculus to analyze ... Calculus for Biology and Medicine - Claudia Neuhauser Calculus
for Biology and Medicine, Third Edition, addresses the needs of readers in the biological sciences by showing them how to
use calculus to analyze ... Calculus for Biology and Medicine 3rd Edition with ... Student's Solutions Manual, Max
Sterelyukhin, ISBN: 978-0-321-64492-3. Calculus For Biology And Medicine 3rd Edition ... Feb 23, 2022 — in the biological
sciences by showing them how to use calculus to analyze natural phenomena-without compromising the rigorous
presentation. Calculus For Biology and Medicine Neuhauser 3rd Edition Series. Calculus ... Biostatistics, Calculus, Life
Sciences / Biology. Lcen. 2009-027223. Dewey Decimal. 570.1/51. Dewey Edition. 23. Genre. Science, Mathematics, ...
Calculus For Biology And Medicine 3rd Edition ... Jun 20, 2019 — "This book is designed to introduce doctoral and graduate
students to the process of scientific research in the social. Discovering Self: Bud, Not Buddy - 4th Grade ELA Jan 21, 2021 —
Download free, ready-to-teach 4th grade lesson plans that help students analyze themes of compassion, maturity, and the
idea of home in Bud, ... A Teaching Unit For Bud, Not Buddy We have tons of resources for ELA teachers including novel
units, short story lessons, writing activities, and Common-Core - bell ringer activities. You can ... Bud not buddy lesson plan
Browse bud not buddy lesson plan resources on Teachers Pay Teachers, a marketplace trusted by millions of teachers for
original ... 'Bud, not Buddy' lesson plans Bud, not Buddy by Christopher Paul Curtis Lesson plans and teaching resources -
Free English learning and teaching resources from Varsity Tutors. Bud, Not Buddy Teaching Ideas Bud, Not Buddy Book Unit
contains graphic organizers for an interactive notebook and game activities covering vocabulary, constructed response
writing, and ... Bud-Not-Buddy-Sample-Lesson.pdf Fifteen individual lesson plans, including vocabulary, discussion questions,
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journal prompts, extension activities, and all handouts. Two assessments to monitor ... Bud Not Buddy | 4th Grade Language
Arts | Free Lesson Plan Bring your most engaging lessons to life with robust pacing and support suggestions to meet the
needs of every student, and resources to strengthen your lesson ... Press Conference for Bud, Not Buddy | Read Write Think
The lesson encourages students to use higher level thinking skills and asks them to examine different character perspectives.
Students demonstrate comprehension ... Bud, Not Buddy Lesson Plans & Worksheets Bud, not buddy lesson plans and
worksheets from thousands of teacher-reviewed resources to help you inspire students learning. Bud Not Buddy Book Lesson
Plan & Activities The novel "Bud, Not Buddy" examines issues of tenacity, family, identity, racism, friendship, and the
strength of optimism amid trying situations. Who are the ... The American Way of Poverty - Books Sasha Abramsky brings the
effects of economic inequality out of the shadows and, ultimately, suggests ways for moving toward a fairer and more
equitable social ... The American Way of Poverty: How the Other Half Still Lives It is made up of both the long-term
chronically poor and new working poor—the tens of millions of victims of a broken economy and an ever more

dysfunctional ... The American Way of Poverty: How the Other Half Still Lives It is made up of both the long-term chronically
poor and new working poor—the tens of millions of victims of a broken economy and an ever more dysfunctional ... The
American Way of Poverty The American Way of Poverty: How the Other Half Still Lives shines a light on this travesty. Sasha
Abramsky brings the effects of economic inequality out of the ... A Discussion of Sasha Abramsky's 'The American Way ... In
his new book, The American Way of Poverty: How the Other Half Still Lives, Sasha Abramsky brings the effects of economic
inequality out of the shadows and, ... The American Way of Poverty by Sasha Abramsky Exploring everything from housing
policy to wage protections and affordable higher education, Abramsky lays out a panoramic blueprint for a reinvigorated ...
Sasha Abramsky's 'American Way of Poverty' Sep 20, 2013 — Virtually everything worthwhile written about American
poverty is essentially about moral failure. It is the failure of the society ... The American Way of Poverty: How the Other Half
Still Lives It is made up of both the long-term chronically poor and new working poor -- the tens of millions of victims of a
broken economy and an ever more dysfunctional ... Table of Contents: The American way of poverty - Falvey Library The
American way of poverty : how the other half still lives / ... "Fifty years after Michael Harrington published his
groundbreaking book The Other America, in ... The American Way of Poverty: How the Other Half Still ... Aug 26, 2014 — The
American Way of Poverty: How the Other Half Still Lives (Paperback). By Sasha Abramsky. $17.99. Ships to Our Store in 1-5
Days. Add to Wish ...



