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Mezcla De Marketing Kotler:
  Marketing Gary Armstrong,Philip Kotler,2003 Written for courses in Principles of Marketing at four year and two year
colleges this shorter overview aims to help students master the basic principles and practices of modern marketing in an
enjoyable and practical way Its coverage balances upon three essential pillars 1 theory and concepts 2 practices and
applications and 3 pedagogy cultivating an efficient effective teaching and learning environment This sixth edition provides
revised content throughout and reflects the major trends and forces that are impacting marketing in this new connected
millennium It includes new thinking and expanded coverage on a wide variety of topics for example relationship marketing
connecting technologies the company value chain value delivery networks and global marketing   Direccion de Marketing
Philip Kotler,2003   Fundamentos de marketing Roberto Dvoskin,2004   Proyectos de inversión competitivos.
Formulación y evaluación de proyectos de inversión con visión emprendedora estratégica Elbar Ramírez,2004
  Fundamentos de Marketing Carmelina Vela,Olga Bocigas Solar,   A Framework for Marketing Management
Philip Kotler,2003 Features include coverage of adapting marketing to the new economy real world vignettes illustrations
and marketing advertisements a full package of teaching supplements and an accompanying companion website
  Marketing 4.0 (Versión México) Philip Kotler,Hermawan Kartajaya,Iwan Setiawan,2019-05-14 Las nuevas tecnolog as
las redes sociales y el marketing digital en general est n revolucionando la forma de llegar a nuestros clientes El cliente de
hoy tiene unos h bitos diferentes al de hace unos a os est hiperinformado hiperconectado ama las empresas honestas y ticas
no compra sin antes comparar conf a en las experiencias de otros consumidores y es infiel a las marcas Por eso ahora m s
que nunca es necesario reorientar nuestras pr cticas de marketing para ganar el apoyo y confianza del cliente Si
conseguimos superar sus expectativas no solo nos comprar sino que nos recomendar Para ello es necesario ofrecer
experiencias transparentes y coherentes y cubrir cada aspecto del producto que este demande marcas m s humanas mayor
compromiso ofertas mejores y m s personalizadas Es el marketing 4 0 Para lograr ese compromiso del cliente y su
recomendaci n los autores de Marketing 4 0 nos proponen combinar lo mejor de ambos mundos el marketing tradicional y el
marketing digital Nos indican c mo poner en marcha estrategias 360 complement ndolas con inteligencia artificial para
mejorar la productividad del marketing o el big data para adaptarnos mejor a las necesidades del cliente   Marketing
Management Philip Kotler,1988 Over 2 million copies sold in previous editions this is the revision of the world s largest
selling most important and authoritative marketing handbook   Marketing 4.0 Philip Kotler,Hermawan Kartajaya,2018-05
Las nuevas tecnolog as las redes sociales y el marketing digital en general est n revolucionando la forma de llegar a nuestros
clientes El cliente de hoy tiene unos h bitos diferentes al de hace unos a os est hiperinformado hiperconectado ama las
empresas honestas y ticas no compra sin antes comparar conf a en las experiencias de otros consumidores y es infiel a las
marcas Por eso ahora m s que nunca es necesario reorientar nuestras pr cticas de marketing para ganar el apoyo y confianza



del cliente Si conseguimos superar sus expectativas no solo nos comprar sino que nos recomendar Para ello es necesario
ofrecer experiencias transparentes y coherentes y cubrir cada aspecto del producto que este demande marcas m s humanas
mayor compromiso ofertas mejores y m s personalizadas Es el marketing 4 0 Para lograr ese compromiso del cliente y su
recomendaci n los autores de Marketing 4 0 nos proponen combinar lo mejor de ambos mundos el marketing tradicional y el
marketing digital Nos indican c mo poner en marcha estrategias 360o complement ndolas con inteligencia artificial para
mejorar la productividad del marketing o el big data para adaptarnos mejor a las necesidades del cliente PUNTOS FUERTES
Autor de reconocido prestigio internacional en el mundo del marketing Philip Kotler es considerado el padre del marketing
moderno y es autor de los libros m s influyentes sobre la materia Marketing 4 0 explica c mo gracias a la combinaci n de
acciones de marketing tradicional y digital las empresas lograr n atraer a los consumidores y convertirles en embajadores de
la marca La obra muestra c mo debemos transformar nuestras estrategias y qu herramientas debemos usar para llegar al
nuevo consumidor Dirigido a ayudar a los responsables de marketing a comprender los cambios y adaptarse a ellos Incorpora
casos pr cticos de varias empresas espa olas Leroy Merlin Toyota KFC Correos y Altamira   Marketing y gestión de
servicios Christian Grönroos,1994 Este no es un libro til exclusivamente para los que trabajamos en empresas de servicios
Tal y como se ala el profesor Gr nroos el componente servicio ha alcanzado una importancia vital tambi n en el sector
industrial y s lo se puede ignorar asumiendo el riesgo de desaparecer Cuando se la comprenda en su totalidad la llegada de
la econom a de servicios ser comparada por sus efectos econ micos y sociales con la revoluci n industrial Jan Carlzon INDICE
El imperativo del sector servicios la nueva competencia que plantea la econom a de servicios Gesti n de la calidad del
servicio percibida por el cliente La gesti n del servicio como un producto La estrategia de los servicios y los principios de su
gesti n Gesti n de marketing o gesti n orientada al mercado Gesti n total de la comunicaci n de marketing y la imagen La
empresa orientada al mercado estructura y recursos Gesti n de los momentos de la verdad La gesti n del marketing interno
La gesti n de la cultura de servicios Conclusiones la gesti n de la calidad y las cinco reglas del servicio   Fundamentos de
marketing - 1ra edición Mario Mesa Holguin,2012-10-01 Lleva al lector a la esencia de la filosof a del marketing del siglo XXI
comprender al consumidor cautivar al comprador y conservar al cliente en entornos altamente competitivos y globales
igualmente le permitir poner en pr ctica toda la fundamentaci n descrita y estimula a tomar decisiones empresariales
orientadas hacia la satisfacci n del consumidor o usuario del producto   Neuroemprendimiento - 1ra edición Andrés Felipe
Soto Orejuela,2020-04-13 Comprender los conceptos b sicos que estudia el neuromarketing y los aportes que esta disciplina
le adiciona al marketing tradicional son saberes indispensables para los emprendedores en tiempos modernos Esta obra
expone de manera sencilla la forma en la que las tres disciplinas convergen y llegan a un punto com n aproximarse al
entendimiento del comportamiento de los seres humanos que compran bienes y servicios A trav s de siete cap tulos la obra
hace a un recorrido sobre el emprendimiento la manera en la cual se contextualiza el marketing que se aplica en nuevas



propuestas de negocios la importancia del consumidor y todo lo que ocurre en el cerebro de los mismos como informaci n
que se convierte en fuente de inter s a la hora de emprender A su vez el autor se ala los avances cient ficos con los que se ha
venido estudiando el cerebro humano al momento de tomar una decisi n para ofrecer otra mirada a la hora de emprender
negocios   Dirección de Marketing Philip Kotler,Kevin Lane Keller,2006   Tendencias de la comunicación para el turismo
Isidro Marín Gutiérrez,Verónica Altamirano Benítez,Miguel Túñez López,2020-10-13 Este libro puede considerarse como una
v a imprescindible para tratar de ordenar el tr fico en el complicado mundo del Turismo Dos tercios de la Gran Muralla China
est llena de brechas y de grafiti en buena parte por el desembarco de excursionistas Una joya de la historia padece los
efectos de millones de turistas que la visitan con las facilidades que da el precio de los viajes y de los tour operadores que
ponen cualquier destino a nuestro alcance   Fundamentos de marketing Philip Kotler,Gary Armstrong,2003 En esta sexta
edici n de Fundamentos de marketing el lector encontrar un reflejo de la situaci n actual que circunda el universo del
marketing en la era de Internet y hallar una forma entretenida de aprender la materia debido al estilo gil y did ctico con el
que esta obra fue escrita A lo largo del texto se presentan casos de una extensa lista de empresas y corporaciones que
muestran escenarios reales y cotidianos Esto ejemplifica los retos y problemas comunes a los que se enfrentan
frecuentemente los gerentes y directores de empresas en el campo de los negocios y en concreto en el rea de marketing en la
era digital   Sistematización de conceptos de marketing con realidad aumentada Fabio Camargo,Jhonn Angarita,Olga
Najar,2023-05-16 Este texto est elaborado a partir de series bibliogr ficas enfocadas al marketing y a todo el entorno que le
rodea gracias a los aportes de grandes exponentes en el rea quienes han contribuido a la historia de la mercadotecnia y a los
enfoques de la misma en un contexto global As pues estas contribuciones se les atribuyen a los cambios constantes y con
ellos a las exigencias de la poblaci n que d a a d a van revolucionando la industria de la innovaci n y el desarrollo de
productos y servicios mediante herramientas como la segmentaci n de mercados y una variedad de investigaciones de la
mezcla comercial   Marketing. Conceptos y aplicaciones Mauricio Ortiz Velásquez,2017-03-06 Esta obra dirigida a
estudiantes ejecutivos y empresarios que deseen conocer y poner en pr ctica los principales conceptos del marketing
contiene los resultados de la amplia experiencia acad mica investigadora y empresarial de los autores acerca de este tema
clave para el xito de cualquier organizaci n Presenta cu l es el rol del marketing en las organizaciones contempor neas su
papel en el mercado y la vinculaci n con los deseos y necesidades de los clientes para desarrollar productos y servicios que
los satisfagan y contribuyan con la rentabilidad de la empresa Gracias a la presentaci n de casos y ejemplos la obra se
constituye en una ventana hacia la realidad de las empresas pues ilustra alternativas y posibles soluciones a las situaciones a
las que d a a d a se enfrentan quienes se est n preparando para desempe arse en el mundo empresarial o ya est n
involucrados en este como empresarios emprendedores   Marketing tras bambalinas. Cómo crear y conservar el público
para las artes escénicas Joanne Scheff Bernstein,2008   Emprendimiento exitoso Alejandro Schnarch



Kirberg,2014-04-09 Desde hace tiempo se impulsa motiva y apoya con nimo el emprendimiento Se ofrecen libros seminarios
conferencias cursos manuales y procedimientos adem s de consejos ejemplos y f rmulas para llevarlo a cabo con xito Como
consecuencia la tasa de emprendimiento en la actualidad es elevada sin embargo la supervivencia de estas nuevas
organizaciones es muy baja originando frustraciones reveses y errores Al respecto hay muchos mitos y la realidad de los
hechos sorprende El autor Alejandro Schnarch de nacionalidad chilena reflexiona sobre ello concluyendo que hay factores a
los cuales no se les ha dado la importancia y categor a que merecen y que definitivamente pueden aportar a mejorar la creaci
n de nuevas empresas saber diferenciar ideas de oportunidades tener un modelo de negocio y utilizar las herramientas del
marketing El libro que est dirigido a emprendedores actuales y potenciales estudiantes acad micos y organismos que
impulsan o financian estas actividades busca aportar positiva y constructivamente al proceso emprendedor   Marketing,
una herramienta para el crecimiento 2a Edición Gustavo Prettel,2023-05-16 En esta segunda edici n se contin a
resaltando la importancia del marketing para las empresas pero esta vez se incluye la fuerza que ha tomado el MARKETIG
DIGITAL que contribuye significativamente al logro del crecimiento y desarrollo para las empresas en este mundo
competitivo de hoy El marketing digital ayudar a los ejecutivos a desarrollar de manera sistem tica ese proceso de
actividades que incluyen la evaluaci n del entorno micro y macro la evaluaci n interna de la empresa la identificaci n del
segmento objetivo y su perfil y la identificaci n e implementaci n de las estrategias para el logro del anhelado
posicionamiento Tambi n permite el seguimiento y control de todo lo implementado facilitando el logro de resultados Los
estudiantes seguir n encontrando en un lenguaje simple la manera de aplicar los procesos del marketing en las empresas
independientemente de su funci n de negocio y los docentes encuentran una informaci n amplia y con ejemplos del diario
vivir que facilitar su gesti n acad mica
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Interactive and Gamified eBooks

Mezcla De Marketing Kotler Introduction
In todays digital age, the availability of Mezcla De Marketing Kotler books and manuals for download has revolutionized the
way we access information. Gone are the days of physically flipping through pages and carrying heavy textbooks or manuals.
With just a few clicks, we can now access a wealth of knowledge from the comfort of our own homes or on the go. This article
will explore the advantages of Mezcla De Marketing Kotler books and manuals for download, along with some popular
platforms that offer these resources. One of the significant advantages of Mezcla De Marketing Kotler books and manuals for
download is the cost-saving aspect. Traditional books and manuals can be costly, especially if you need to purchase several of
them for educational or professional purposes. By accessing Mezcla De Marketing Kotler versions, you eliminate the need to
spend money on physical copies. This not only saves you money but also reduces the environmental impact associated with
book production and transportation. Furthermore, Mezcla De Marketing Kotler books and manuals for download are
incredibly convenient. With just a computer or smartphone and an internet connection, you can access a vast library of
resources on any subject imaginable. Whether youre a student looking for textbooks, a professional seeking industry-specific
manuals, or someone interested in self-improvement, these digital resources provide an efficient and accessible means of
acquiring knowledge. Moreover, PDF books and manuals offer a range of benefits compared to other digital formats. PDF
files are designed to retain their formatting regardless of the device used to open them. This ensures that the content
appears exactly as intended by the author, with no loss of formatting or missing graphics. Additionally, PDF files can be
easily annotated, bookmarked, and searched for specific terms, making them highly practical for studying or referencing.
When it comes to accessing Mezcla De Marketing Kotler books and manuals, several platforms offer an extensive collection
of resources. One such platform is Project Gutenberg, a nonprofit organization that provides over 60,000 free eBooks. These
books are primarily in the public domain, meaning they can be freely distributed and downloaded. Project Gutenberg offers a
wide range of classic literature, making it an excellent resource for literature enthusiasts. Another popular platform for
Mezcla De Marketing Kotler books and manuals is Open Library. Open Library is an initiative of the Internet Archive, a non-
profit organization dedicated to digitizing cultural artifacts and making them accessible to the public. Open Library hosts
millions of books, including both public domain works and contemporary titles. It also allows users to borrow digital copies of
certain books for a limited period, similar to a library lending system. Additionally, many universities and educational
institutions have their own digital libraries that provide free access to PDF books and manuals. These libraries often offer
academic texts, research papers, and technical manuals, making them invaluable resources for students and researchers.
Some notable examples include MIT OpenCourseWare, which offers free access to course materials from the Massachusetts
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Institute of Technology, and the Digital Public Library of America, which provides a vast collection of digitized books and
historical documents. In conclusion, Mezcla De Marketing Kotler books and manuals for download have transformed the way
we access information. They provide a cost-effective and convenient means of acquiring knowledge, offering the ability to
access a vast library of resources at our fingertips. With platforms like Project Gutenberg, Open Library, and various digital
libraries offered by educational institutions, we have access to an ever-expanding collection of books and manuals. Whether
for educational, professional, or personal purposes, these digital resources serve as valuable tools for continuous learning
and self-improvement. So why not take advantage of the vast world of Mezcla De Marketing Kotler books and manuals for
download and embark on your journey of knowledge?

FAQs About Mezcla De Marketing Kotler Books
How do I know which eBook platform is the best for me? Finding the best eBook platform depends on your reading
preferences and device compatibility. Research different platforms, read user reviews, and explore their features before
making a choice. Are free eBooks of good quality? Yes, many reputable platforms offer high-quality free eBooks, including
classics and public domain works. However, make sure to verify the source to ensure the eBook credibility. Can I read
eBooks without an eReader? Absolutely! Most eBook platforms offer webbased readers or mobile apps that allow you to read
eBooks on your computer, tablet, or smartphone. How do I avoid digital eye strain while reading eBooks? To prevent digital
eye strain, take regular breaks, adjust the font size and background color, and ensure proper lighting while reading eBooks.
What the advantage of interactive eBooks? Interactive eBooks incorporate multimedia elements, quizzes, and activities,
enhancing the reader engagement and providing a more immersive learning experience. Mezcla De Marketing Kotler is one
of the best book in our library for free trial. We provide copy of Mezcla De Marketing Kotler in digital format, so the
resources that you find are reliable. There are also many Ebooks of related with Mezcla De Marketing Kotler. Where to
download Mezcla De Marketing Kotler online for free? Are you looking for Mezcla De Marketing Kotler PDF? This is
definitely going to save you time and cash in something you should think about. If you trying to find then search around for
online. Without a doubt there are numerous these available and many of them have the freedom. However without doubt you
receive whatever you purchase. An alternate way to get ideas is always to check another Mezcla De Marketing Kotler. This
method for see exactly what may be included and adopt these ideas to your book. This site will almost certainly help you save
time and effort, money and stress. If you are looking for free books then you really should consider finding to assist you try
this. Several of Mezcla De Marketing Kotler are for sale to free while some are payable. If you arent sure if the books you
would like to download works with for usage along with your computer, it is possible to download free trials. The free guides
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make it easy for someone to free access online library for download books to your device. You can get free download on free
trial for lots of books categories. Our library is the biggest of these that have literally hundreds of thousands of different
products categories represented. You will also see that there are specific sites catered to different product types or
categories, brands or niches related with Mezcla De Marketing Kotler. So depending on what exactly you are searching, you
will be able to choose e books to suit your own need. Need to access completely for Campbell Biology Seventh Edition book?
Access Ebook without any digging. And by having access to our ebook online or by storing it on your computer, you have
convenient answers with Mezcla De Marketing Kotler To get started finding Mezcla De Marketing Kotler, you are right to
find our website which has a comprehensive collection of books online. Our library is the biggest of these that have literally
hundreds of thousands of different products represented. You will also see that there are specific sites catered to different
categories or niches related with Mezcla De Marketing Kotler So depending on what exactly you are searching, you will be
able tochoose ebook to suit your own need. Thank you for reading Mezcla De Marketing Kotler. Maybe you have knowledge
that, people have search numerous times for their favorite readings like this Mezcla De Marketing Kotler, but end up in
harmful downloads. Rather than reading a good book with a cup of coffee in the afternoon, instead they juggled with some
harmful bugs inside their laptop. Mezcla De Marketing Kotler is available in our book collection an online access to it is set
as public so you can download it instantly. Our digital library spans in multiple locations, allowing you to get the most less
latency time to download any of our books like this one. Merely said, Mezcla De Marketing Kotler is universally compatible
with any devices to read.
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Mezcla De Marketing Kotler :
Literature: Craft and Voice by Delbanco, Nicholas Literature: Craft and Voice is an innovative Introductory Literature
program designed to engage students in the reading of Literature, all with a view to ... Literature: Craft & Voice (Fiction,
Poetry, Drama): Three ... Literature: Craft & Voice (Fiction, Poetry, Drama): Three Volume Set by Delbanco Nicholas and
Alan Cheuse and Nicholas Delbanco available in Trade Paperback ... Literature: Craft & Voice (Fiction, Poetry, Drama): Three
... Nick Delbanco and Alan Cheuse have proven in their own teaching that when you improve students' ability and interest in
reading, you will help them improve ... nicholas delbanco - literature craft voice Literature: Craft and Voice (Volume 1,
Fiction) by Delbanco, Nicholas, Cheuse, Alan and a great selection of related books, art and collectibles available ...
Literature : craft and voice Literature : craft and voice. Authors: Nicholas Delbanco, Alan Cheuse. Front cover image for
Literature : craft and voice. Summary: Bringing writers to readers ... Literature: Craft & Voice (Paperback) Jan 20, 2012 —
Nick Delbanco and Alan Cheuse have proven in their own teaching that when you improve students' ability and interest in
reading, you will help ... Literature: Craft & Voice (Fiction, Poetry, Drama): Three ... Literature: Craft & Voice (Fiction,
Poetry, Drama): Three Volume Set. Front Cover. Nicholas Delbanco, Alan Cheuse. McGraw-Hill Companies,Incorporated, Jul
30 ... 9780073384924 | Literature: Craft and Voice Jan 21, 2012 — Nick Delbanco and Alan Cheuse have proven in their own
teaching that when you improve students' ability and interest in reading, you will help ... Delbanco And Cheuse Literature
Craft And Voice Delbanco And Cheuse Literature Craft And. Voice. <. M h. C. K. T. Craft & Voice with Connect Literature
(Spark) Access Card ... Literature: Craft & Voice with Connect Literature (Spark) Access Card By Nicholas Delbanco. By
Nicholas Delbanco, Alan Cheuse. $169.91. Add to Wish List. Introduction to Radar Systems: Skolnik, Merrill Book details ;
ISBN-10. 0072881380 ; ISBN-13. 978-0072881387 ; Edition. 3rd ; Publisher. McGraw-Hill Education ; Publication date.
December 20, 2002. Introduction to Radar Systems Fundamentals of Radar Signal Processing, Third Edition. Mark Richards.
4.5 out of 5 stars 12. Hardcover. Introduction to Radar Systems - Skolnik, Merrill Introduction to Radar Systems by Skolnik,
Merrill - ISBN 10: 0072881380 - ISBN 13: 9780072881387 - McGraw-Hill Education - 2002 - Hardcover. Where can I find a
solution manual for Introduction ... Mar 2, 2015 — Where can I find a solution manual for Introduction to Radar Systems 3rd
edition by Merrill I. Skolnik? Is there an ability to purchase one ... Introduction to Radar Systems by Skolnik, Merrill I.
Skolnik, Merrill I. ; Title: Introduction to Radar Systems ; Publisher: Tata McGraw-Hill ; Binding: Soft cover ; Condition: Good
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; Edition: 3rd Edition. Merrill Skolnik | Get Textbooks Radar Handbook, Third Edition by Merrill Skolnik Published 2008.
ISBN-13: 978-1-299-95454-0, ISBN: 1-299-95454-5. Introduction to Radar Systems(3rd Edition) Introduction to - RADAR
systems The third edition has been completely revised. It incorporates many of the advances made in radar in recent years
and updates the basics of radar in a clear. Introduction to Radar Systems - Merrill I. Skolnik Since the publication of the
second edition of Introduction to Radar Systems, there has been continual development of new radar capabilities and
continual ... Radar Handbook.pdf He is the author of the popular McGraw-Hill textbook Introduction to Radar Systems, now
in its third edition, the editor of Radar. Applications, as well as ... Introduction to Radar Systems by Merrill I. Skolnik, 3rd ...
Introduction to Radar Systems by Merrill I. Skolnik, 3rd International Edition ; Item Number. 285437582198 ; Binding.
SOFTCOVER ; International ISBN. 9780070445338. TradeStation Made Easy!: Using EasyLanguage to Build ... TradeStation
Made Easy!: Using EasyLanguage to Build ... Wiley Trading: Tradestation Made Easy!: Using ... Customize your trading plan
for greater profits using the mostpopular charting software. The majority of professional and individual traders use somekind
of ... TradeStation Made Easy!: Using... book by Sunny J. Harris Customize your trading plan for greater profits using the
mostpopular charting software The majority of professional and individual traders use somekind of ... TradeStation Made
Easy! (Using EasyLanguage to Build ... This book title, TradeStation Made Easy! (Using EasyLanguage to Build Profits with
the World's Most Popular Trading Software), ISBN: 9780471353539, by Sunny J. Using EasyLanguage to Build Profits with
the World Customize your trading plan for greater profits using the mostpopular charting software The majority of
professional and individual traders use somekind of ... TradeStation Made Easy!: Using EasyLanguage to Build ... Customize
your trading plan for greater profits using the mostpopular charting software. The majority of professional and individual
traders use somekind of ... TradeStation Made Easy!: Using EasyLanguage to Build ... Customize your trading plan for
greater profits using the mostpopular charting software. The majority of professional and individual traders use somekind
of ... TradeStation Made Easy!: Using EasyLanguage to Build ... TradeStation Made Easy!: Using EasyLanguage to Build
Profits with the World's Mo ; Condition. Brand New ; Quantity. 3 available ; Item Number. 386270954550 ; ISBN- ...
TradeStation Made Easy!: Using EasyLanguage to Build ... Mar 4, 2011 — Customize your trading plan for greater profits
using the mostpopular charting software. The majority of professional and individual traders ... TradeStation Made Easy! :
Using EasyLanguage to Build ... "Customize your trading plan for greater profits using the most popular charting software.
While this software is favored by many, TradeStation's computer ...


